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Data Sheet: Eloqua Enterprise 

 

                                                
1 Emails and Forms can be imported using Eloqua SMARTpacks™ 

 

 

For the global marketing organization that 
needs to standardize and optimize distributed 
marketing programs and automate the 

generation and handoff of leads to sales. 

 

Eloqua Enterprise at a glance: 

Email Marketing  

Active Profile™ Rich Prospect Profiles  

Website Analytics and Reporting  

Website Forms and Landing Pages  

SFA/CRM Integration 

Multi-channel Campaign Automation  

Event-triggered Marketing Automation  

Eloqua Co-Dynamic™ Lead Scoring   

Event and Survey Management  

Eloqua PrintMail™ Direct Mail  

Hypersites - Personalized  Microsites  

Automated Data Services  

SMARTpacks™ and Best Practice Templates 

Eloqua Chat  

Branding and Deliverability 

Regional Security Access Control 

Data Quality and Management  

Multiple Databases 

Email Marketing 

• Create, upload, edit and manage HTML emails and templates through a 
step-by-step wizard1 

• Create, edit and manage headers, footers, personalization (e.g. mail 
merge) and confirmation pages including foreign characters through 
Word-like content editor 

• Build and maintain a library of pre-built email content sections that can be 
easily inserted into any eCollateral email template. 

- Take personalization to the next level with Activity Driven 
Content™ , technology that maximizes campaign response by 
aligning content to information such as title or geography OR activity 
based information such as website visits, campaign activity, progress 
through automated programs or online chats.  

• Deploy a batch email while automatically personalizing the email from 
each member of your sales force, based on the contact ownership in 
Eloqua. 

• Apply Sales rep personal signatures to any outgoing eCollateral email  

• Manage your contacts’ subscription status, with automatic unsubscribes, 
subscribes or an Email Subscription Page 

• Automate a sequence of multi-touch emails to nurture leads, promote 
events and manage free-trial offers 

• Deploy batch or individual emails on demand or scheduled over several 
days, individually  

• Use an email tester to validate the email has the required components, is 
formatted correctly, and the email and link tracking is working properly. 
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Active Profile™ Rich Prospect Profiles 

• Eloqua automatically creates and manages Active 
Profiles , real time, comprehensive views of your 
marketing targets – any individual who has been on your 
website, was sent or received your campaign material, 
was on an acquired list, or talked to a sales rep. 

• Create, upload, edit and manage your contacts, with the 
ability to easily manipulate the groups after they have 
been loaded into the system 

• Build business rules based on contact data, email and 
website activity to: 

- Send re-targeted email campaigns, Pass on to sales 
for follow-up 

- Measure the effectiveness of your website 

 

Website Analytics and Reporting 

• Generate one of over 800 reports based on email 
marketing, website or contact activity from a single 
integrated system; examples including: 

- Website navigation, campaign analytics, search tracking, visitor information and active segmentation 

- Open, click-through, bounce and unsubscribe 
rates 

- Open Lists, Visitor Lists, Forward Lists 

• Save your most popular reports to your Eloqua Today 
desktop for quick access.  Also export reports directly 
to excel or for larger reports, export to a comma 
delimited file. 

• Configure important reports to be sent to your email 
inbox on a daily or weekly basis. 

• Real-time Email Notifications - configure Eloqua to 
send real-time email notifications when any of your 
tracked prospects visit your website. 

 

Website Forms and Landing Pages 

• Integrate into existing or new HTML forms on your 
website1, landing pages or in emails and store this data for future use 

• Create and preview forms simply and easily through interactive interface – add a 
variety of fields including multi-selects, matrices and multi-field checkboxes.  

- Create custom server side validation rules – value required, type and length, valid email address, etc. 

- Create ‘Gated Forms’ which remember if a visitor is returning and therefore does not require resubmission of data 

Eloqua Active Profiles help marketing and sales understand 
prospect interest levels 

Eloqua Web Analytics focuses on prospect behaviors to better 
measure campaign effectiveness 
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• After a form has been submitted, automatically execute up to 20 processing 
steps in series (e.g. add to contact group, or auto-respond with an email). 
These steps can be executed conditionally based on information submitted with 
the form or from existing Eloqua data records. 

• Look-up contact information from a submitted email or Eloqua cookie to 
provide: 

- Login type functionality on your website 

- Personalized content on a webpage 

• Drive leads from multi-channel marketing campaigns like email, Banner Ads 
and Search Keywords to custom landing pages 

• Create and deploy these landings pages directly from Eloqua without the need 
for IT involvement 

• Use built-in Eloqua functionality to add field-level personalization and integrated 
pre-populated forms for improved conversion.  

 

SFA/CRM Integration 

• Eloqua SFA/CRM integration continuously synchronizes Eloqua Active Profile data 
with contact records. This enables it to log marketing events in contact activity 
history2, like: 

- Eloqua email activity - email sent, opened, unsubscribes, bounceback email 

address 

- Website activity 

- Online Chats 

- Microsoft OutlookTM Email Activity3 

� Log in real-time your sales activities to contacts and leads from Microsoft OutlookTM:  

� Outbound emails 

� Email Opens 

� Text of both outbound and inbound emails in the contact activity history 

- Eloqua agent notes 

• Eloqua SFA/CRM integration provides a single interface in your CRM system for your sales reps to access their 
Eloqua tools: 

- Add contact to Eloqua 

- View complete detailed online activity history and web profile 

- Unsubscribe contact from Eloqua 

- Send Eloqua-stored emails to a contact 

- Add contact to an ongoing Marketing Program 

                                                
2 Logging of marketing events is in real-time with the exception of batch emails. Due to size, email sends and opens data is synched twice daily 
3 Eloqua for Microsoft Outlook purchased separately 

Eloqua forms can execute up to 20 
processing steps   
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• Eloqua SFA/CRM integration updates Eloqua from your CRM system with new leads, contacts and companies daily 

• Eloqua SFA/CRM integration can process the form submission through Eloqua’s Form Management tool and then 
resubmit all information to the SFA/CRM system 

- Use in conjunction with Eloqua data management tools to  cleanse, de-duplicate and score using customized 
rules, passing high integrity data to CRM system 

• Eloqua SFA/CRM integration enables 2-Way Synchronization of standard and custom contact data fields, Campaign 
ID (for salesforce.com campaign reporting) and standard and customer Account/Company data fields4.  

 

Multi-channel Campaign Automation 

 

• Multi-touch, multi-channel marketing from Eloqua lets marketers use direct mail, email, phone, and web to secure and 
nurture the interest of potential customers.  Return on Investment is optimized since marketing response and sales 
conversion can be measured and managed on one platform.  The system allows you to: 

- Automatically send out marketing 
messages at regularly scheduled intervals 
or as a result of prospect behavior 

- Use various marketing channels such as 
email, direct mail, phone and web in 
unlimited combinations and sequences 

- Leverage pre-built templates to quickly and 
efficiently launch and manage 
comprehensive and effective campaigns. 

- Measure real-time response and 
conversion. 

- Quickly discern variations in response rates 
between channels. 

- Quickly design and implement new 
campaigns. 

 

Event-triggered Marketing 
Automation  

• Eloqua event-triggered marketing automation 
lets marketers recognize and immediately 
respond to buying signals - any time and follow 
up with prospects when they show the most 
interest. Automated program examples include 

- Standard inside sales pre-qualification process with a series of emails that can be triggered based on different 
actions or profile information (e.g. responded to email #1 or answered question #2 as Yes on submission form). 

- Complex lead routing and distribution programs based on lead source, account size, territories or marketing 
response.  

                                                
4 Some integrations do not include all features listed  

 

With Eloqua campaign automation marketers can ‘set and forget’ complex lead 
generation and management processes 
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- Strategic accounts multi-touch, multi-medium quarterly program – keep in touch with all key contacts through a 
series of emails, direct mail and voice conversations based on a set period of time.  

• Develop programs in Eloqua’s intuitive marketing workflow graphical user interface. 

• Add contacts in real-time to your marketing programs using: 

- Inbound forms 

- Batch uploaded lists 

- CRM systems 

- Segmented contact reports based on business rules 

- One-off Requests from Sales reps 

• Route contacts through program stages using decision rules and event triggers based on: 

- Time delays and complex scheduling 

- Decisions based on contact data values and comparisons 

- Decisions based on marketing response and website activity data 

- Percentage based routing 

- Manual agent intervention 

- Complex contact ownership assignment and updates 

• When contacts arrive at a specific stage of the program, perform one or many available action steps: 

- Add contacts to a specified group or program 

- Add to a task list for follow-up by an agent 

- Create a personal microsite (Eloqua Hypersite ) 

- Remove contacts from group or program 

- Run data cleansing tools 

- Send marketing material: email, fax, Eloqua PrintMail™  

- Update contact data 

• Marketing automation program reports include 

- Program Funnel (stage) activity – where contacts are within a given program 

- Decision Rule Evaluation – what is the percentage breakdown of contacts flowing through a decision rule 

- Task Management – breakdown of completed and not completed tasks by agent 

• Set up the program to notify an agent when a task has been re-assigned to them. 

 

Eloqua Co-Dynamic™ Lead Scoring  

• Eloqua Co-Dynamic Lead Scoring is an automated, event-triggered lead qualification system that can improve lead 
conversion rates, increase sales close rates and reduce sales cycle length.  

• Eloqua Co-Dynamic lead scoring lets marketers automatically assign points to a sales lead according to known 
information like a prospect’s job title, vertical market or company size, as well as Active Profile  data that suggests 
buying interest, like email response or website visits.  
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• Total Co-Dynamic point scores can indicate a prospect’s 
increasing or waning levels of interest in a company’s 
marketing messages. 

• Co-Dynamic Lead scores can change dynamically 
according to increasing or waning levels of activity. 

• Co-Dynamic Lead Scores can be automatically reset after 
a certain time period.  

• When integrated with SFA/CRM systems, Co-Dynamic 
Lead scores can be published directly to contact or 
account records, enabling reporting by profile and 
response. This keeps those prospects with the highest 
propensity to purchase at the top of sales call-down lists.  

• Co-Dynamic Lead Scoring also helps sales and marketing 
teams to quickly identify and respond to the best leads 
generated by a campaign and promotes ongoing 
collaboration and agreement between these two functions.  

 

Event and Survey Management  

For marketers that regularly conduct marketing events and surveys for demand creation, customer education or other 
purposes, Eloqua offers the Event and Survey Management module. This module enables marketers to rapidly deploy, 
manage and report on sequential events, each with custom content, multiple invitations, reminders, notifications and wait-
listing capabilities. With Eloqua Event management, marketers can execute hundreds of events, efficiently scaling their 
demand creation programs without sacrificing communications quality or personalization. 

• Form Creation Wizard enables easy Registration Form creation with dynamic layout builder 

- Integrate into existing or new HTML forms on your website, landing pages or in emails  

- Create and preview forms simply and easily through interactive interface – add a variety of fields including multi-
selects, matrices and multi-field checkboxes.  

- Create custom server side validation rules – value required, type and length, valid email address, etc. 

- Created ‘Gated Forms’ which remember if a visitor is returning and therefore does not require resubmission of 
data 

•  Make changes without modifying HTML code – at either the field or form level 

- Borders, Fonts, backgrounds and images 

- Easy preview allows you to see changes immediately 

• Event Management Automated Actions - utilize pre-defined reminders and follow-up action steps to maximize 
response or create additional Reminder or Post-event scenarios 

- Use registration data in confirmation and reminder emails 

•  Manage of multiple session events from a single form – multiple locations, multiple time slots, etc. 

- Utilize waitlist capabilities to control event size, with modification, cancellation and notification capabilities to 
submitter and organizers – through the use of a unique code to identify registrants 

- Notify registrar to follow-up if someone doesn’t fill out the information completely 

Eloqua Co-Dynamic Lead Scoring automates lead qualification 
based on demographic and marketing activity response data 
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• After a registration has been submitted, automatically execute multiple processing steps in series (e.g. add to 
automated Lead Scoring or Nurturing program). These steps can be executed conditionally based on information 
submitted with the form or from existing Eloqua data records. 

• View event registration details, including session data for multiple sessions 

- View and sort current registrants and see their status e.g. Registered, Waiting List or Cancelled 

- Report on events and surveys mapped to contacts 

• Create invitations with standard Eloqua email marketing functionality 

• For customs surveys, use validation rules to ensure that you receive a response to essential questions. You can 
specify on a question by question basis which questions require an answer.  

- Use form editor to customize every element of your survey without HTML coding: fonts, sizes, and colors.  

- Once complete, respondents can be redirected to the page of your choice – and a notification sent to an 
interested party 

• Reporting - all survey data can be downloaded to your local computer for further analysis. Take your summary results 
into Excel to create graphs.  

- You can let others view your results without giving them access to your account. 

 

Eloqua PrintMail™ — “easy as email” direct mail 

Eloqua PrintMail automatically creates customized direct mail documents that outperform static mailers or even those with 
conventional “Dear John” personalization. For example, you can capitalize on the knowledge gleaned from a prospect’s 
activity on your web site (captured in the contact’s Active Profile ) to customize the appeal, offer or information that you 
send to that prospect.  

• Document Creation and Editing - Upload and edit mail documents using an easy, step-by-step wizard. 

- Use a pre-formatting document type for rapid deployment – simply design and go. 

• Customize your mail document through an online interface within your Eloqua installation – no additional software is 
required. 

- Manipulate text, images, addresses through a 
natural language interface 

- Use advanced fit settings to manipulate inserted 
text and images to ensure your document design is 
correct – shrink, grow, squeeze, stretch inserted 
information as needed. 

• Personalize your communication with any data in your 
Eloqua database. 

- Re-use content sections, business rules and a 
single image library across multiple channels – 
email, direct mail or the web. 

- Take personalization to the next level with Activity-
Driven Content  by creating mail that dynamically 
adapts to changing market conditions, geographies, 
and different audiences to maximize campaign 
response. 

Eloqua PrintMail makes direct mail customization, execution and 
reporting easy as email  



 

 
Eloqua Enterprise Data Sheet   Page 8 20070327 
Eloqua Corporation © All Rights Reserved    

Data Sheet: Eloqua Enterprise 

- Build business rules using static contact profile information such as title or geography OR activity based 
information such as website visits, campaign activity, progress through automated programs or online chats. 

• Use the online editor to simply and easily insert personalized URL (PURL) records into your mail document to help 
drive interest and track response activity. 

- Add a five-digit security code to prevent unauthorized access 

- Swap one page for an alternate page for language-specific sites based on rules 

• Preview capabilities let you see all your changes as you make them  

- View each text or image area with merged content – whether field merge, PURL record or Activity-Driven Content 
section. 

- See all combinations and permutations of content to ensure the document will appear correct for all recipients – or 
for a particular recipient  

- Request a physical proof to be printed and mailed to you if needed 

• Distribution Lists - create, upload, edit and manage your prospects, with the ability to easily manipulate the groups 
after they have been loaded into the system 

- Build lists through multiple include and exclude options that give your maximum flexibility and control—pull in 
groups, filter segments, look at previous campaign respondents, exclude by address status, etc. 

• Batch or Triggered Deployment - send a mail document to your distribution list—small or large—even Quicksend a 
direct mail piece to single recipient 

- Use Program Builder for automation and trigger a single mail piece to be created and deployed automatically, 
based on time or an individuals behavior. 

•  Eloqua PrintMail includes a tight integration with leading print/mail houses around the world 

- The deployment process is linked directly to their print presses, so documents are created and mailed in an 
automated fashion with limited manual intervention 

- The billing process is streamlined as well with print charges appearing on your Eloqua invoice.  

• Reporting - view the status of your deployment in Conversion Suite as it goes through the print process 

- View the response activity of static or personalized URLs attached to the piece  

- Sent, Response and individual click-through by link 

- Saved Reports - save your most popular reports to your Eloqua Today desktop for quick access.  Also export 
reports directly to Excel® or for larger reports, export to a comma delimited file. 

• Automatically receive an email notification when your batch has finished the print process  

- Configure important reports to be sent to your email inbox on a daily or weekly basis. 

 

Hypersites - Personalized, Content-driven Microsites 

• Hypersites are personalized microsites that present customized content based on the profile of your prospect. 
Examples of Hypersite programs include5: 

- Program Launch for a new product or service, combining direct mail and email to maximize lead generation 

                                                
5 Hypersites are best used for multiple versions of the same campaign, they do not work well in supporting two completing different marketing campaigns 
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- Knowledge Center which provides targeted whitepapers or case studies based on industry or other contact profile 
data 

- Outbound Contact Survey or Qualification Program with pre-populated information and targeted questions based 
on known contact data 

• Hypersite can serve up a wide variety of dynamic content: 

- Target messaging, personal greetings or images (including headers, footers) 

- Pre-populated forms using the information you already have about a prospect 

- Entire content sections 

- Language 

- Links to specific case studies or whitepapers 

- Employ Eloqua Activity-Driven Content™ to modify content presentation based on number of visits or event 
(form submits, whitepaper downloads, etc.) or other activity profile. 

• Generate personal URLs (myeloqua.com/jim_williams) from email or direct mail contact lists 

• Add a five-digit security code to prevent unauthorized access 

• Extract a list ready for your direct mail house  

• Swap one page for an alternate page for language specific sites based on rules 

• Generate rich reports on prospect visits, including: 

- List of all of the prospects by name who visited the site from the Direct Mail and what pages they have viewed 

- List of  which personalization pieces were used the most 

- Aggregate website stats on your Hypersite 

- Save your most popular reports to your Eloqua Today desktop for quick access.  Also export reports directly to 
excel or for larger reports, export to a comma delimited file, or have important reports sent to your email inbox on 
a daily or weekly basis. 

   

Automated Data Services 

If the information in your database is incomplete, inaccurate and/or out-of-date, you run the risk that your marketing efforts 
might offend prospective buyers and possibly damage relationships you’ve spent considerable time and money trying to 
cultivate. That’s why Eloqua integrates with leading providers (through convenient web services) to provide data 
management capabilities. With these tools, you can be more confident your database contains quality information, which 
translates into the more meaningful and valuable interactions with prospective buyers. 

• Correct misspellings, add missing data elements, standardize formats and validate addresses for 230 countries 
worldwide using HotData from Group1. 

- Enhance ROI: reduce return rates, improve deliverability and speed delivery times to better reach decision 
makers and improve overall response rates.  

- Integration saves time: remove the manual steps of importing and exporting data through external partners or 
services. 

- Validation flag is added to the prospect, contact or company record and can be used in the creation of a 
distribution list 

- Example: 
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Field Before After 

Address1 4140 Dublin Boulevadr 4140 Dublin Blvd. 

Address2 Suite 300 Ste 300 

City Dublni Dublin 

State California CA 

Zip/Postal Code  94568-7757 

 

• D&B Data Append - append the company level business data from D&B® 

- Using web services, you’re able to run company data in real-time. Integration saves time by removing the manual 
steps of importing and exporting data through external partners or services. 

- Run hundreds of records per second. For large lists, you receive email notification when the service is complete 

- Company level business data that is appended:  

� D-U-N-S® Number 

� Trade Style Name (DBA)  

� Mailing Address  

� Telephone Number  

� CEO Name  

� Line Of Business  

� SIC Code  

� Annual Sales  

� Employee Count 

� Business Structure 

• View the status of your service, and the number of transactions you have run. 

- View full success and error logs indicating why a record may not have been transacted properly  

• Save your most popular reports to your Eloqua Today desktop for quick access.  Also export reports directly to 
Excel® or for larger reports, export to a comma delimited file. 

 

SMARTpacks™ and Best Practice Templates 

Eloqua SMARTpacks  are pre-packaged marketing automation applications based on industry best practices. Eloqua 
Enterprise gives your distributed marketing organization access to your corporate library of approved best-practice t 
SMARTpacks, ready for quick customization for regional campaigns. SMARTpacks can include sophisticated pre-built 
event-triggered programs such as lead scoring systems and multi-step lead nurturing programs, or marketing assets such 
as personalized microsites, prospect surveys or registration forms. Now corporate marketing can create and standardize 
global marketing campaigns and processes that can be tailored to different regional or product marketing groups, while 
still retaining brand, process and messaging consistency. 

• Provides the ability to export and import marketing automation programs and associated elements: 

• E.g. Lead nurturing program flow, including the email(s), and landing page(s) with forms 
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• Uses an XML architecture and file structure 

• Use cases include: 

- Taking a best practice program from Eloqua’s consulting library 

- Transferring a program between two systems owned by the same client 

 

Eloqua Chat   

Eloqua Chat transforms your website into a valuable and continuous source of qualified leads. As an integrated piece of 
the Eloqua Conversion Suite, Eloqua Chat allows your sales force to chat directly with qualified visitors while they're on 
your website, using complete profile data and your own business rules to determine whom to contact. By focusing on 
prospects that are showing interest in your solution, your calling team becomes significantly more effective. 

• Reactive Chat- Invite your website visitor to request an online chat with a chat button displayed only during business 
hours OR when an agent is logged in to the chat queue OR default to a web form so that the visitor can still request 
information 

• Route chat requests using sophisticated queuing structure which allows such 
routing as: 

- Geography 

- Line of business 

- Current agent load of active chats 

- Business Rules based on a visitor Active Profile  

• Communicate in real-time with multiple visitors 

- Push visitors to web pages for more detailed information 

- Use pre-scripted AutoResponses to quickly ask questions or respond to 
visitors 

- Push files such as PDF’s or Word documents into the visitors web browser 

- Transfer the chat from one agent to another agent 

• View any visitor’s Active Profile from within Eloqua chat and invite multiple prospects to online chats, based on 
Active Profile segments – for example, email actions, website activity, previous chats, webinar participation, form 
submission, etc.  

• View all activities of other online agents to help manage the chat process 

• Proactively notify sales reps in real-time when a “hot prospect” is on your website and available to invite to chat using 
a sophisticated business rules structure, some examples include: 

- Returning from an email campaign 

- Is a previously assigned prospect or lead 

- Has completed a form and requested information 

• Active chatting is supported by:  

- “Visitor is typing” notification to agent 

- Push visitors to web pages for more detailed information 

 With Eloqua chat, agents are 
automatically alerted when visitors 

meets your qualifications 
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- Use prescripted AutoResponses to quickly ask questions or respond to visitors 

- Push files such as PDF’s or Word documents into the visitors web browser 

• Fully Integrated with other Eloqua applications, for example post Agents can automatically:  

- Drop visitors into an automated nurturing or ‘drip’ campaign 

- Create reminders to follow-up in a Sales Agents dashboard 

- Send follow-up emails with a Sales Reps signature 

- Create a Personalized URL and mail out a Direct Mail piece 

- Extend your contacts personalized experience but incorporating Chat into your Hypersite pages 

• Sample Chat reports include: 

- Overview of all invitations, acceptances and chats 

- Summaries of all past online chats for each agent 

- Detail queuing reports on service levels, for inbound requests 

• Configure Eloqua to send real-time email notifications when any of your tracked prospects visit your website. 

 

Branding and Deliverability 

Eloqua branding and deliverability features help customers better manage the deliverability of their email marketing 
campaigns. Eloqua clients can now employ their own unique dedicated outbound IP addresses and sub-domains in 
message headers and campaign landing pages – such as marketing.customer.com – eliminating any question as to the 
origin of an email. 

• Basic Branding and Deliverability includes: 

-  subscription management  

-  standard bounceback address: client@en25.com 

-  Sender Policy Framework (SPF) and SenderID Compliant 

-  Clean header encoding practice 

-  Blacklist and Blocklist monitoring 

• Benefits 

-  automated unsubscription and bounceback processing 

-  industry leading technology practices for email delivery 

Silver Branding and Deliverability additionally includes: 

•  sub-domain masking for bounceback address 

- i.e. replaces en25.com with subdomain.client.com 

• Benefits 

- Strong deliverability rating  

- Isolateed IP for whitelisting (e.g. Yahoo) and deliverability management 

-  bounceback address is customer owned 
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Gold Branding and Deliverability additionally includes: 

- sub-domain masking for images, links 

- option to use first-party cookies for website tracking 

• Benefits 

-  Highest deliverability rating  

- IPs for rotation 

-  all domains in email are customer owned 

 

Regional Security Access Control 

• Provides the ability to control interface access, and functionality access based on the roles and regional ownership 
within your marketing and sales departments 

• Examples include: 

- Program Managers: sets campaign 
goals (outside of Eloqua) and builds 
program workflows 

- Field marketing: executes campaigns 

- List/Data managers: manages the 
import and export of data, as well as 
data quality (see screenshot) 

� A Contact Data Manager may be 
the only role who can: 

•  Delete contacts 

• Add or edit contact fields 

• Upload contact lists, etc.  

 

Data Quality and Management 

Data quality is all important – with Eloqua you 
have better ways to clean, analyze and apply your 
data to drive segmented multi-channel campaigns 
with targeted messaging. Eloqua Data Quality and Management tools ensure your data is complete, accurate, consistent 
and duplicate free.  

• Duplicate Matching - identify duplicates within and a between various lists of contacts/companies/prospects 

• String matching, phonetic matching, and dedicated company matching (case sensitive) 

- Match, Match All Characters After, Match All Characters Before 

- Match First X Characters, Match Last X Characters 

- Special Company Match 

- Special Firstname Match 

 Use Eloqua Regional Security Access Controls to lock align application functionality 
with roles, enhancing security and workflow.  
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- Special Title Match 

• Duplicate Post-Processing - Instructions for what to do with matches and non-matches from source and target lists of 
duplicates 

- Add to contact group 

- Backup field data to another field 

- Create companies 

- Create contact in CRM 

- Delete 

- Link to Company 

- Remove from list or group (based on the execution details) 

- Update a field with a constant value 

- Update a field with field values from matched records 

• Validation Rules include data format (address, phone, etc) and data standardization (V.P. Sales vs. Vice Pres Sales).  

• Validating existence in a standard set of data 

- Address format 

- Date type and length 

- Field value in data set 

- Field value required 

- Find / Replace 

- Telephone number format 

- Valid email address 

• Intelligent updating of data considering both new and existing data:  

- Date and counter manipulation capabilities 

- Always update 

- Date increment from existing value 

- Date increment from now 

- Increment by input value 

- Increment by set value 

- Numerical increment by 1 

- Set to value 

- Update counter from Data Card set 

- Update if new value is not blank 

- Update if new value is valid email 

- Update if target value is blank 
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• Integration of the 4 prior components into a "Scrub" definition 

- Scrubs can then be applied to data anywhere it "flows" 

� Programs, Forms, Uploads, Individual lists/groups 

� Allows continual cleansing of data as it moves into/out of/through the system 

 

Multiple Databases 

• If you have groups within your division (business unit) 
that require completely separate systems, with Eloqua 
Enterprise allows you to support your global marketing 
with a database for each group6. Reasons include: 

- Marketing programs are run independently for each 
group, but have a large number of the same contacts 

- Some product lines / brands partially compete with 
each other 

- Marketing teams (for each group) run completely 
separate processes and use separate CRM systems 

• Using Eloqua SMARTPacks, you can still leverage best 
practice templates across the separate databases 

 

 

                                                
6

 One database per business unit 

 Eloqua Enterprise allows business units with multiple product 
lines, brands or sales teams deploy multiple marketing databases.  


